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Pepsi walks the youth ‘way’

Anita Sharan ed to play an active role. The eontest is
w unika shararih ndustntimes. com anyway encouraging conleslanls to
gathor votes by placing their contest
MUMBAL Taking its Youngistaan' adver  selutions on their social network pro-
tising theme forward, Pepsi, which is  [lles,
eurrently showeasing its new ad cam- Arora says this initiative iz biggey
paigm, straplined “My Pepsi, My Way"™  than a one-oll promotion. “We want
on television — the cricket match on Pepsi to be a part of the youth conver
haats betwesn Mahendra Singh Dhonia < sation, to have a two-way dislogue with
team and young local fishermen — s them.” On an onguing basis, he adds,
already stepping into its next initiative  with more such inftiatives taking the
to emymge the Indian youth. Tnoa pro- effort. forseard.
motional contest, Pepsis asking youth, B0 the brand's engagement with
“What's Your Way!", India’s youch, through the Youngistaan'

The “Youngistaan' theme has pro-  theme, is being reinforeed by placing it
gressed from establishing Pepsisrela in the youth's territory, gathering its

tionship with the vouth (the Eanbir  connecls from there,
Kapoor and Deepika Padukone ads), to
ereating a broad, individualistic expres-
siom for them ("My Way”, pre-fixed with
"My Pepsi") to now passing the initia-
Live on to the youth ("What's Your
Way!™) while being a part of that life
and attitude.

Pepsi's brand ambassador Ranbir
Kapoor savs, “With "What's Your Way!',
Pepai brings alive relatable situations
which pach one of us are familiar with
and challenges us to gives the most
whacky and ecol responses.”

Sandeep Singh Arora, executive vice
president — marketing, cola-— PepsiCo
India, explaing, “We're hoping to cre-
ate a loop that goes beyond the contest
where, over Hme, we can penerale more
situations directly from young eon-
sumers, carried ag posers by them.”
What Pepsl can do with those posers
i= still to be figured out,

Here, social networking sites Orkut,
Facebook and 'Twitter, would be expect-
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