Impact

warw. impactimeasureament.ao.in

Date : 22-Nov-2012  Edition : Delhi  Page No.: 25

Page Name: Mybiz

Size: 506.38 sq. cm

Sector: Others

Circulation: 95147

AVE:

INR 506379.63

Frequency: Daily

News monitored for: Pepsi -

Corporate

MAIL TODAY

Ho

Soft drinks
giant is next
sponsor ofthe
Indian Premier

Leagueforyrs

By Qaiser Mohammad All
in Mumbai

SOFT drinks giant Pepsi
clinched the five-year title
sponsorship of the Indian
Premier League (IPL) for
¥396.8 crore ($71.93 mil-
lion), which is almost dou-
ble the amount paid by the
earlier sponsor DLF. The
real estate major had paid
%200 crore to be the title
sponsor for five seasons start-
ing in 2008, when the first edi
tion of the Twenty29 domestic
league was played.

Pepsi beats Bharti Airtel
to bag sponsorship

Only two bids were received by
the Board of Control for Cricket
in India (BCCI), and Pepsi beat
telecom giant Bharti Airtel,
which offered I316 crore.

DLF had the first right to
refusal but it declined to renew
the sponsorship. PepsiCo was
earlier the pouring rights spon-
sor of the IPL.

- “It is not the number of compa-

- nies that bid. The important

thing is that the sponsorship
amount has gone up consider-
ably—double the amount the pre-
vious sponsor paid,” Rajeev
Shukla, chairman, governing
council, IPL, told MAI1L TODAY.

Shukla had earlier said, “Pep-
siCo are one of the largest spon-
sors in world sport and we look
forward to working with them
over the next seasons. I would

at!

also like to take this opportu-
nity to thank DLF for its confi-
dence in the IPL to become
the League’s first title sponsor
in 2008.”

The increase in the sponsor-
ship amount is despite the not-
so-good health of the market.

is one more instance when
the cricket sponsorship in the
country has proved that reces-
sion is not an obstacle.

BCCI floated the tenders for
title sponsorship last month.
The bidders were ed to sul
mit their bids by 11.30 am on

lowzat! Pepsi's
spectacular spin

The increase in the
sponsorship amount of
IPL is despite bad market.

2396.8 cr

will be paid by Pepsi as new
sponsor of the IPL

was offered by telecom giant
Airtel to bag sponsorship

2200 cr

was paid by real estate
major DLF as first sponsor

Wednesday at the BCCI head- Beverages, pointed out the com-
quarters. The ‘invitation to ten- pany’s long association with
der’ was from O and the BCCL

27 upon payment of ¥2,00,000, “We have been associated with

which was non-refundable and
non-adjustable.

“So far, our record of selling
various properties of IPL has
been very good. We have dou-
bled, tripled or quadrupled the
amount while selling some of
the properties,” Shukla told
reporters after the IPL Council
meeting.

Deepika Warrier, executive
director, (marketing), Pepsico

cricket for the last 20 years. The
IPL is a tremendous product. It
is a brand which rivals any other
sporting brand across the
world,” she said.

Pepsi would gain lot of
mileage, including branding
and other marketing benefits.
The number of matches to be
played in the next five years has
been mentioned in the ‘invita-
tion to tender’.
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